
 Vol. 05 No. 08 August 2015 Circulation: 455

www.heritageplacehoa.com

Letter from the President - August 2015
 Volunteerism is a word we hear a lot these days. Church organizations, chari-
table organizations, work place associations, nationally known organizations all 
seek volunteers.
 Your own neighborhood, Heritage Place is no exception. We depend on volun-
teers as our Declaration of Covenants prohibits any compensation to Home Owner 
Association Board members. As a result, over the years, there has been a constant 
call for people to step forward and volunteer some of their time to serve this com-
munity.
 We currently have an open Board position, that of Secretary, with the side job 
of Architectural Coordinator. The Secretary doesn’t take notes at the meetings. We 
have our agent do that. One side job of being Secretary is to ensure that all Board 
members have voted on each Architectural Improvement request (done through 
email).
 In September, we will have another opening as Vice President Lisa Rosetti steps 
down. Her side job is the Events Coordinator. She was the one who found the vol-
unteers and gave them direction to run our great 4th of July festivities.
 Most of the Board’s work is done on-line and we meet once per month at 5:30pm 

on the second Wednesday. Most meetings, with the excep-
tion of the Annual General Membership Meeting, are over 
in one hour.
 I’m asking everyone to seriously consider doing some 
volunteer work in the Heritage Place neighborhood. 
Volunteer now to fill the Secretary position and run for the 
office at the September Annual Meeting. Or step up at the 
Annual Meeting and run for the Vice President position. 
Or step forward and volunteer when the call goes out for 
a specific event. Volunteer and make a difference in our 
community!

Thank You Volunteers!
 The July 4th neighborhood celebration in Heritage Place was a huge success 
because of the behind-the-scenes work of these volunteers — Gina Kuttrus (the 
leader of this event), Katie Douglas, Katie Ritsick, Debbie Beshorner, Melissa 
Dittmar, Tom Kuttrus, Lisa Britt (who organized the event committee), and lastly, 
Mark Terry of The Real Estate Firm for his generous contribution of $500.00!
 Please consider the possibility of volunteering for any opportunities that will 
come up in Heritage Place.  Feel free to contact Lisa Britt at lisabrown_@yahoo.
com for more information. 
 A shout-out to this committee as l) a different event company was chosen, 2) 
more activities were able to be added, and 3) this was done within budget! 

Vandalism
     It has been brought to the attention of the Board that there continues to be inci-
dents of vandalism in our neighborhood. Specifically, there has been destruction to 
the new trees that have been planted. Please be vigilant. If you see anything that you 
are suspicious about, call the police. A follow-up call or message to the Board is 
appreciated, but know that the police are the ones who need to be called first. 

Saving For College 
On The Decline

 A college education is expensive, and 
saving for it takes time and sacrifice. So 
much, unfortunately, that fewer U.S. par-
ents are doing it, according to a report from 
student loan lender Sallie Mae and market 
research firm Ipsos Public Affairs.
 The study found that among parents 
with kids 18 or younger, only 48 percent 
are saving for college in 2015, a decline 
from 51 percent in 2014. The peak came in 
2009, when 52 percent of parents reported 
saving money for their kids’ college educa-
tion.
 Families that are actively saving have 
an average of $10,040 earmarked for col-
lege, a 25 percent drop from $13,408 in 
2014.

Plan Your 
Vacation With 
These Trends 

In Mind
 You may already have taken your 
summer vacation and are eagerly plan-
ning next year’s. If so, you might want 
to consider this 2015 vacation data, 
according to the Summer Travel Guide 
from the travel insurance comparison 
website InsureMyTrip.com.
 The five most popular vacation des-
tinations were the U.K., France, Italy, 
the Caribbean, and the Netherlands. 
Planning ahead makes sense: The sur-
vey found that 82 percent of travelers 
booked their trips more than 30 days 
ahead of time, with 15 percent waiting 
until just a week or so before leaving 
to make their plans, and only 3 percent 
heading off at the spur of the moment.
 Where will you stay? In the 2015 
survey, 42 percent of vacationers chose 
hotels, 25 percent took a cruise, and 18 
percent opted for vacation rentals. Only 
one in 10 survey participants said they 
bunked in with family or friends while 
traveling.
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Heritage Place Homeowners Association 
96 Inverness Drive East, Ste M • Englewood, CO 80112

YOUR BOARD MEMBERS:
 President, Grounds: 
  Ernest Joas, 303-740-7514, ernest.angela.joas@comcast.net
 Vice-President, Events: 
  Lisa Rosetti, 303 347-1029, Lisa.Rosetti@gmail.com
 Secretary, Architectural Control Coordinator:
  OPEN
 Treasurer, Covenants:
  Eddie Martin, ejmartin@gmail.com
 Member-at-Large and Newsletter Coordinator:
  Dean Gonyea, 720-488-2255, DeanGonyea@comcast.net
 Website: Debbie Brown, debbie@coloradowomensalliance.org 
 Property Management: Association Management Agency
  Karrie Ezell, 303-850-7766, admin@AMAcolorado.com

The Heritage Highlights is published bi-monthly by the 
Heritage Place Homeowners Association, in the months of 
February, April, June, August, October and December.

News Articles
The deadline for news articles is the 15th of the month 

before the next month’s issue. Please email news articles to 
Dean Gonyea at DeanGonyea@comcast.net. No endorse-
ment of any product or service is implied or stated by its  
inclusion in the newsletter. 

Advertising
The deadline for advertisements is the 15th  

of the month for the next month’s issue. 

To place an ad, call Colorado Lasertype, 303-979-7499.
Email: getinfo@coloradolasertype.com 

To find ad rates and discounts, go to www.
ColoradoLasertype.com 

and click on the “Advertising Rates” link.
 Appearance of an advertisement in this publication does not constitute 
a recommendation or endorsement by the publisher or the association of the 
goods or services offered therein. The opinions expressed in this newsletter 
are those of the individual authors and not of the Board of Directors or the 
publisher. Neither the Board of Directors, publisher nor the authors intend to 
provide any professional service or opinion through this publication. 

303-979-7499
getinfo@ColoradoLasertype.com
www.ColoradoLasertype.com 

ATTENTION
Small or Large

Business Owners!

L asertype
C olorado
Your neighborhood 
newsletter publisher

Reach 37 neighborhoods,
 – 27,670 Homes – 

A business card-sized ad costs as low as 
4.3¢ per home or an insert for 9.3¢ per home!
A 3-line classified ad can cost as low as 1.2¢ per home!

Cost Effective Advertising! 
Looking for an Inexpensive 

way to Advertise your business?
Place an ad in our Local Neighborhood

Newsletters and work close to home!38

Odds & Ends
 In a few weeks, school will be starting up again. Please drive 
carefully! 
 Keep your calendars open toward the end of September. 
There will be a neighborhood garage sale scheduled, so start 
thinking of what “treasures” you can part with. More information 
will be coming soon.
 Keep your calendars open for the Summer Fest. Details will 
be given at a later date.
 Have you noticed that the fences have been painted? Your 
Board is pro-active in keeping Heritage Place a desirable neigh-
borhood to live in.
 Our neighborhood is looking great! Residents are taking more 
and more pride in their properties. Please remember to keep all 
vegetation trimmed and garbage cans out of sight. 
 A few reminders: Remember to lock your car, and be sure 
not to leave anything of value in sight. Make your house safe at 
night: besides leaving your front and back porch lights on, leave 
an interior light on. Lastly, consider trimming bushes that might 
be covering any windows at your house.

Show Your Kids You’re Listening
 Children often complain that their parents don’t listen to 
them. The best way to counteract this feeling is to show that 
you’re actively paying attention to what they say. Here’s how to 
encourage them to open up:
 •  Get on the same level. Towering over small children can 

intimidate them. If your child is small, bend down to his 
or her position.

 •  Learn their interests. Practice listening to kids about 
what’s on TV, what’s happening at school, what their 
friends are up to, and what’s going on in the world. Talk 
about what they’re interested in, not just what you want to 
talk about.

 •  Be respectful. Show some basic courtesy. Talk to your 
children as politely as you would 
with your own friends.

 •  Tune in when they talk. Give kids 
your undivided attention when 
they have something to say. Multi-
tasking tells them that their words 
and feelings aren’t important.

“You’ve got to develop skills, which comes from constantly 
practicing, developing your skills, and seeing how people 

before you have solved similar creative problems.”
—Peter Max

“No amount of experimentation can ever prove me right; a 
single experiment can prove me wrong.”

—Albert Einstein
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For more information call the
Metro Denver Farmers’ Market Hotline

303-887-FARM
www.denverfarmersmarket.com

MARKET ON YOUR CALENDAR

M E T R O  D E N V E R

FARMERS’ MARKET

Thursdays
WHEAT RIDGE

JUNE 18 - OCTOBER 29
4252 Wadsworth Blvd.
10am-2pm or Sellout

Saturdays
SOUTHWEST PLAZA
MAY 2 - OCTOBER 31
Southeast Parking Lot
Wadsworth & Bowles
8am-2pm or Sellout

Saturdays
LAKEWOOD

JUNE 27 - SEPTEMBER 26
9077 W Alameda Ave
Alameda & Garrison

(Mile Hi Church)
10am-2pm or SelloutSundays

HIGHLANDS RANCH
MAY 3 - NOVEMBER 1

Highlands Ranch Town Center
9288 Dorchester St.

10am-2pm or SelloutWednesdays
LITTLETON

JUNE 17 - OCTOBER 28
Aspen Grove Lifestyle Ctr.

7301 S. Santa Fe Dr.
10am-2pm or Sellout

NEW!
Starts 
June 27

ENGLEWOOD
303-779-2605
7447-7 E. Arapahoe Rd.

HIGHLANDS RANCH
303-779-2605

541 W. Highlands Ranch Pkwy Unit 109

877.586.6671
www.kumon.com

Care For Your Pet In Hot Weather
 The dog days of summer can pose a 
serious threat to your pet’s health. The 
Humane Society of the United States 
offers these guidelines to pet owners for 
keeping their furry friends safe this sum-
mer:
 •  Never leave your pet in the car. 

During warm weather, the inside 
of your car can reach 120 degrees in a matter of minutes, 
even if you’re parked in the shade. Pets who are left in 
hot cars even briefly can suffer from heat exhaustion, heat 
stroke, and brain damage.

 • Keep an eye on the water. Always supervise a pet in a 
pool. Provide plenty of water and shade for your pets 
while they’re enjoying the great outdoors so they can stay 
cool.

 •  Limit exercise. On hot days, take pets out only in early 
morning or evening hours. Hot asphalt can burn their 
paws. Pets can get sunburned, too, and your pet may 
require sunscreen on his or her nose and ear tips.

 •  Watch for danger signs. The signs of heat stress include 
heavy panting, glazed eyes, a rapid pulse, unsteadiness, a 
staggering gait, vomiting, or a deep red or purple tongue. 
If your pet does become overheated, move him or her into 
the shade and apply cool (not cold) water over his or her 
body. Let your pet drink small amounts of water or lick ice 
cubes. If necessary, get him to a veterinarian immediately.

Save Gas And Save Cash
 Whatever the price of gas is today, the cost of driving will 
always be a factor in your overall budget. Whatever you drive, 
you can save substantial money on fuel with these commonsense 
measures:
 •  Check the pressure in your tires. The recommended pres-

sure is often listed on the car’s doorjamb, inside the gas 
tank cover, in your owner’s manual, or in the information 
that comes with your tires. Check the pressure on cold 
mornings when it’s lowest, and be sure the cap on each 
tire’s valve fits tightly. Do this once a month or so.

 •  Change your air filter as recommended. New filters are 
relatively inexpensive, and they ensure the engine of a 
supply of clean air and thus more efficiency.

 •  Replace spark plugs every six months. Corroded plugs 
burn fuel less efficiently, requiring the engine to use more 
gas.

 •  Be sure the cap on your gas tank fits correctly. Gas is a 
very volatile fluid and evaporates rapidly if its container is 
not completely sealed.

 •  Buy gas with the recommended level of octane. Trying to 
save by buying a cheap, low-octane gas is only good for 
short-term savings. Your engine runs best on the gas the 
manufacturer recommends.

 •  Accelerate smoothly rather than lurching. Stepping on the 
gas hard from a standing start or when you’re accelerat-
ing to pass wastes fuel. Build up steadily to the speed you 
want for optimum efficiency.

50% OFF REGISTRATION 
WITH THIS AD
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1- 800 - NEW - ROOF 

“NexGen Roofing and Exteriors did an excellent job 
with our roofing and siding project.  Work was done 
in a timely manner and  to my satisfaction. Their 
team was courteous and considerate. All work was 
completed including clean up and removal of  all 
waste. I would hire and recommend NexGen again if  
the need arose.” 
                   - James Montoya 

INSURANCE CLAIM SPECIALISTS! 
Ask about our 85-Point Property Damage Assessment and Certification!                  

We provide an honest, straight forward assessment of the damage to your home 
and we work directly with all insurance companies from start to finish! 

Our Philosophy:  
We welcome and encourage client participation at every step in the renovation process. 
Our number one goal is to ensure 100% customer satisfaction. Our experiences, beliefs in 
open communication, and high-quality standards enable us to provide maximum value 
and peace of mind to each of our customers.   

Experience and Expertise:  
With over 22 years experience in the construction industry, we have improved over 4,000 
homes in the Denver Metro Area. We take great pride in our reputation, integrity, and 
commitment to provide expedient, high-quality installations and services. We are fully 
licensed and insured and maintain an “A” Rating with the Better Business Bureau! 

Don’t Be Fooled by the “Out-of-state” or 
“Fly-by-Night” contractor!  

The “fly-by-night” contractors are slowly making their way back 
to Colorado for the warmer weather! It is important to deal locally 
and support your local economy. When working with  the “out-of-
state” contractor, the future is uncertain. Avoid the horror by deal-
ing locally with a Contractor who will be there when you need 
them. Don’t trust a “door-knocker” until you see their credentials, 
licenses, insurance, and make sure they are located here in Colora-
do. Fortunately for you, NexGen is just right down the street! 

• Roofing • Siding • Windows •  
• Gutters & Downspouts •              

• Garage Doors • 
• 100% In-House Financing •  

• Yearly Maintenance • 
• FREE INSPECTIONS • 

• Locally Owned/Operated • 
• Insurance Claim Services • 

“We’re Just Right Down The Street!” 

NexGen Roofing & Exteriors 

* Restrictions Apply. Call for details. Offer Valid Through 9/30/15! 

NexGen Roofing & Exteriors 

 

*Restrictions Apply. Call for details. Offer Valid Through 9/30/15! 

NexGen Roofing & Exteriors 

 Call for Approval!  

Roofing & Exteriors 

1-800-NEW-ROOF 
13791 E. Rice Place 
Aurora, CO. 80015 

www.NexGenRoof.com 

NexGen Roofing & Exteriors 

Base Package. Call for details.  

 

 

 

 

 
 

 
 

DEAL! 

DEAL! 

NexGen 
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you’re playing favorites.
 •  Coercive power. Whether you’re a 
manager or an employee, you have some power to 
force people to do what you want. Be careful not to 
overdo it with punishments or threats, though. You 
may get results today, but most people don’t like being 
coerced, and in the long run they may hold it against 
you as you move up.

$300 off
Exterior or Interior Painting

Special Thank You 
for Veterans: 

Additional

10% offAmerican family owned. 
15 years in business. 

10% discount for cash. 
Workmans Comp & Liability Insurance

Credit cards accepted

Multiple Home 
Discount

Power: What It Looks Like & How To Use It
 Even if you’re at the lowest rung of the organiza-
tional ladder, you need to understand how power works 
in the workplace. You’ll have better relationships with 
co-workers and managers, and you’ll be more prepared 
to handle power yourself as you advance in your career. 
Learn to recognize and use these types of power what-
ever your position is:
 •  Title power. The most obvious type of author-

ity comes from formal job titles—manager, VP, 
CEO, and the like. Just remember that every leader has to 
earn people’s respect in order to get their best work, no 
matter what their position in the hierarchy might be.

 •  Expert power. The more you know about your job, your 
industry, or anything that helps your organization reach 
its goals, the more influence you have. Make a point of 
learning everything you can so you’re in a position to give 
advice and help co-workers and managers do their jobs 
better.

 •  Network power. Connections to powerful people can 
boost your career. You don’t have to be dishonest or 
manipulative; just get to know people with influence and 
be ready to help them. They’ll remember your efforts and 
be willing to return the favor.

 •  Reward power. When you become a manager, you’ll be 
able to give people rewards for good work. Be careful. 
Most of the time you don’t have to spend a lot of money 
on incentives, and frequently a few words of praise will 
be the best reward. Be judicious and fair so no one feels 

Not Just Beer and Pizza Anymore? 
Students Healthier Than You Think
 The stereotype of college students sitting around the dorm 
munching chips and watching videos may not be accurate, 
according to the Student Health Guide study of 5,000 students 
conducted by the Steroidal website. Take exercise, for example: 
Among the students surveyed, 47 percent said they exercise 
about once a day, and 35 percent report exercising a couple of 
times a week; only 1 percent said they “almost never” exercise.
 The news is positive in nutrition as well: Sixty-one percent 
said they make a conscious effort to eat organic foods, and 37 
percent almost always check out nutrition information on the 
labels on grocery items. In addition, 66 percent reported that they 
pay attention to their calorie consumption, and 69 percent watch 
their sugar intake.
 One final hopeful note: Only 1 percent of college students 
said they smoke cigarettes.



Page 6  www.heritageplacehoa.com / Heritage Highlights / August 2015

Carpet Cleaning - 89.00 dollar special. 
Call for details 720-299-7782.

PIANO LESSONS: Suzuki & Traditional 
Methods, Ages 3-Adults, Beginners-Adv., 
High Professional Standards & Fun, B.M., 
M.M., MTNA, CSMTA, SSMTA, CSA, SAA. 
Ann at 303-798-7351.

Small Paint Jobs Only 303-738-9203

Summer air duct cleaning & chimney clean-
ing. Chimney repairs 10% off 7/299-7782.

Mile High Lawn & Garden. Complete lawn 
care & landscaping. Free est. 3/908-4846.

Taylor’s Lawn Service. Spring Special!! 
Call Today! Mowing, sprinklers, landscap-
ing maintenance, & aeration. 720-308-5698

Highlands Pride Painting- 303-738-9203

Mike the Plumber - Your reliable neighbor-
hood plumber for 14 yrs. Competitive rates. 
Free estimate. 720-422-8139

QUEEN PILLOWTOP MATT/BOX SET. 
Brand new in plastic. Retails $529, asking 
$265. Also, NEW KING SIZE pillowtop set. 
Retails $699, asking $385. 303-742-4860. 

House & Carpet Cleaning Services: 3/292-0115

CLASSIFIEDS: The perfect way to advertise your small or large business! 
Ads are inexpensive and reach many homes! Call or email us today!

Classified ads are $3.00/line for 2015 (about 40 characters/line). Contact Colorado Lasertype at 303-979-7499 or getinfo@ColoradoLasertype.com 
to place an ad. To view our display ad prices, visit our website at www.ColoradoLasertype.com. The deadline for placing a classified or display ad is the  
15th of the month for the next month’s issue (i.e., 15th of Sept. for Oct. issue), except the January issue, which has a deadline of December 4th.

303-220-9769 
customers@kitchentablegv.com

SUMMER KIDS’ CAMP CLASSES
3rd-5th grade  6th-8th grade

Build new confidence         Hands-on cooking
Work with peers               Learn from professionals

Your child will shine and impress you with their creations.

Sign them up for a class or classes during July & August.

New to the area? 
Visit us during our Open House on August 11th from 6-8PM

 Getting your children off on the right foot when they start 
school helps set the tone for their academic success. These sug-
gestions from the American Academy of Pediatrics can help you 
prepare your kids for their first day of school and a successful 
school year:
 •  Calm their fears. Let them know that feeling nervous 

about the first day of school is normal. Encourage them to 
talk about their feelings, and listen sympathetically.

 •  Focus on the positives. Be upbeat about what to expect 
without building up unrealistic hopes about how great the 
school year will be. Remind them that they’ll make friends 
and that teachers are there to help them.

 •  Visit the school. This helps 
young children become familiar 
and comfortable with the school. If possible, try to meet 
with your kids’ teachers.

 •  Enlist a neighborhood child to serve as a buddy. If your 
neighborhood has children who attend the same school as 
your child, get them to travel together. On the first few 
days of school, though, walk with your children to the bus 
stop or to school.

 •  Review safety rules. Go over safety measures regarding 
traffic and strangers.

Prepare Your Child For The First Day of School
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HOMES UNDER CONTRACT 

ADDRESS STYLE SQ. FT. PRICE  

6502 S Pontiac Ct 2S 2863 $525,000 

6470 S Pontiac Ct Tri-level 2752 459,900 

6894 E Heritage Pl  2S 2392 425,000 

RECENTLY SOLD 

ADDRESS  SOLD DATE STYLE SQ. FT. PRICE  

*6323 S Monaco Ct 02 June 2015 4L 2196 $488,300  

6392 S Poplar Ct 08 July 2015 Tri-level 2752 470,000   

6397 S Olive St 28 May 2015 4L 2392 463,200 

6640 S Heritage Pl W 13 July 2015 Tri-level 2339 427,500 

7025 E Heritage Pl S 02 June 2015 Tri-level 2196 390,000 

HOMES FOR SALE 

ADDRESS STYLE SQ. FT. PRICE  

                    Currently  — no active listings  

              MARK D. TERRY              
              THE REAL ESTATE FIRM                                                                         
(303)521-8008   markterry@realestatefirm.com       

*Homes marketed by Mark D. Terry   **Buyer representation by Mark D. Terry    
*** Private sale managed by Mark D. Terry   = Pool Club   

 

Based on information from Metrolist, Inc. for the period 05/15/2015 thru 07/17/2015 NOTE: This representation is based in whole or part on data supplied by RE Colorado (formerly 
Metrolist, Inc.) which does not guarantee nor is in any way responsible for its accuracy. Data maintained by RE Colorado may not reflect all real estate activity in the market. Sales 
represented are from multiple brokers.     Mark Terry Enterprises, Inc. 2015 

HERITAGE PLACE 
REAL ESTATE MARKET UPDATE  

MAY 15—JULY 17, 2015 

Dear Neighbors—The number of Metro Denver homes sold in June was up about 10% over May and the 
number of homes available for sale was also up about 10% over May. Some experts claim the frenzy may be 
cooling but the fact remains that homes priced correctly for condition and location are often receiving  
multiple offers—frequently over the asking price. This phenomenon creates unique challenges for all parties  
including the mortgage lender and appraiser. Of course, all situations are different but, it is more important 
than ever for buyers and sellers to be represented by a professional and ethical Realtor® who is experienced 
and committed to represent all parties with the utmost good faith. If you have questions or would like a no-
cost, no-obligation real-time Market Value of your home please call or write any time. Thanks, Mark 
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7142 W. Morraine Dr.
Littleton, CO 80128
303-979-7499
getinfo@coloradolasertype.com
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Teen Services
To add your teen’s name, please email Colorado 
Lasertype at getinfo@coloradolasertype.com and 
leave the following information: the neighborhood 
you live in, your age, phone number and the catego-
ries you would like included. Categories: (B) Baby-
sitting; (*) Red Cross Cert for CPR; (L) Lawn care;  
(S) Snow removal; (P) Pet & House sitting. No recom-

mendation or endorsement of any of the names on this list is implied 

or stated by the homeowners association board or Colorado Lasertype.

Gina D. 14 B* 720-833-8094 

Sydney F. 15 B* 303-740-8477

Mia F. 13 B*/P 303-740-8477

Evelyn K. 14 B*/P 303-757-3709

Danny P. 14 B/L/S 720-870-7574

Marianna T. 17 B/S 303-770-0654

MCNAMARA’S PROFESSIONAL PAINTING
AND HOME IMPROVEMENT

* Interior And Exterior Painting * Texturing
* Drywall Finishing * Power Washing

Call Today For A Free Estimate

BILL MCNAMARA 303-617-0983
CELL 303-503-0589

www.mcnamarapainting.com

Need to 
Update Your Will?

We specialize 
in wills and trusts,

estate planning and probate.
Free initial consultation.

Evening and Saturday 
appointments available.
Call 303-794-5901

Patrick M. Plank
Attorney at Law

26 W.  Dry Creek Cir., Suite 420
Littleton, CO 80120

www.denverwills.com
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Copy The Secrets of Steve Jobs’ Success
 Steve Jobs was a controversial figure throughout his life, but 
few can argue with his impact and success. Whatever your ambi-
tions, his approach to work can help you find your own path to the 
top. Here’s some of what he believed:
 •  Find your passion. Jobs once offered this advice to would-be 

entrepreneurs in search of something to focus on: “I’d get a 
job as a busboy or something until I figured out what I was 
really passionate about.” 

 •  Make connections. Known chiefly for his achievements in technology, Jobs also 
studied calligraphy and traveled to India and Japan in search of ideas, broaden-
ing his thinking and stretching his mind.

 •  Learn to say no. Don’t overextend yourself. One of Jobs’ first acts when return-
ing to Apple in 1977 was to streamline its product line, cutting it from 350 
products to just 10 so the best people could use their talents on only the most 
promising projects.

 •  Sell the dream. Jobs didn’t sell computers, he sold what the computers could 
do—how they could make people’s lives better. Keep this in mind when telling 
customers why they should do business with you.

 •  Communicate. Apple’s product announcements were leg-
endary for their theatricality and for Jobs’ talents as a show-
man. He stuck to his core message while educating and 
entertaining the public. ?What’s Your 
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